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EOI Notice 

1. Quality Council of India invites proposals from eligible agencies for “Expression of Interest (EOI) for 
Empanelment of Media Agencies for Public Relations and Outreach Activities." 
 

2. The criteria and process of evaluating the responses to this EOI and subsequent selection of the 
applicant(s) will be as mentioned in this EOI. Any modification or changes to the terms and conditions 
mentioned in this EOI will be entirely at the discretion of QCI.  
 

3. No contractual obligation shall arise from this EOI process unless and until a formal contract is signed 
and executed by a duly authorised official(s) of QCI with the empanelled service provider for defined 
activities. QCI reserves the right to empanel more than one applicant.  
 

4. The content of this EOI enlists the requirements of the Quality Council of India. It includes the 
Empanelment Terms, which detail all that may be needed by the applicants to understand the terms 
and the empanelment process and explain the contractual terms that the Quality Council of India 
wishes to specify at this stage.  
 

5. Interested applicants are advised to study this EOI document carefully before submitting their 
proposals in response to the Empanelment notice. Submission of a proposal in response to this notice 
shall be deemed done after careful study and examination of this document with a complete 
understanding of its terms, conditions and implications. 

 



EOI Summary 

 

S. No. Item Details 

1.  Addressee and address at which the bid is to be 
submitted 

Deputy Director (Finance & Accounts), 
Quality Council of India, Institution of 
Engineers Building, 2nd Floor, 2, Bahadur 
Shah Zafar Marg, New Delhi-110002 
E-mail: procurement@qcin.org 

2.  Date of issue of the EOI document April 05, 2023 

3.  Last date and time for submission of proposals April 12, 2023, 5 PM 

4.  Duration of Empanelment Financial Year 2023-24; further 
extendable upto three years 

5.  Validity of the Proposals 90 days from the due date of proposal 
submission 

6.  Processing Fee N/A 

7.  Contact for clarification procurement@qcin.org 

8.  Presentation Round To be notified by e-mail to shortlisted 
applicants only 

 

  

mailto:procurement@qcin.org


1 Introduction 

About Quality Council of India (QCI)  

 

The Quality Council of India (QCI) is a pioneering experiment of the Government of India in setting up 

organisations in partnership with the Indian industry. The mandate of QCI is to lead the nationwide quality 

movement in India by involving all stakeholders to emphasise adherence to quality standards in all spheres 

of activities, primarily for promoting and protecting the interests of the nation and its citizens. To achieve 

this, QCI is playing a pivotal role in propagating, adopting and adhering to quality standards in all important 

spheres of activities, including education, healthcare, environment protection, governance, social sectors, 

infrastructure sector and other areas of organised activities that have a significant bearing in improving the 

quality of life and well-being of the citizens of India. 

 

2. Background 

 

The Quality Council of India has conducted exceptional work over 26 years. Throughout this time, QCI has 

contributed to improving the quality of life for Indian citizens. As embodied by the slogan "Creating an 

Ecosystem of Quality," its mission is to extend the quality movement to the general public and foster an 

organic demand for quality in all areas of life. A highly engaging outreach program is necessary to achieve 

this goal. 

 

3. Objective 

 

The document's objective is to engage a public relations agency which will help to strategise and run 

sustained public relations campaigns throughout the year and help take the Quality Mission and QCI’s 

impact to all the stakeholders involved. 

  

4. Scope of Work 

 

The proposed scope of work under this contract includes (but is not limited to) the following deliverables: 

 

4.1 PR and Outreach 

i. Submit Monthly PR reports with precise data depicting stats of engagement across sectors. 

ii. Develop a comprehensive branding strategy for QCI, including media campaigns in 

international, national and regional media outlets as may be required. 

iii. Suggest and facilitate the engagement of celebrities and influencers to promote the Quality 

Mission to a broader audience. 

iv. Conduct sustained PR campaigns through conventional channels, such as news pieces, op-eds, 

leadership opinions and bytes, facilitating the participation of QCI in panel discussions, events, 

and news coverage, among others. 

v. Organise and conduct press conferences as needed, creating and disseminating press 

statements, press releases, and media kits and providing end-to-end support for such events. 

vi. Develop and execute strategies to create the perception of quality as a key factor in improving 

the quality of life and encouraging citizens to demand high-quality goods and services. 

vii. Engage with QCI stakeholders to gather bytes and comments and feature them prominently on 

leading TV channels and other modes of Media. 

viii. Submit monthly PR reports with precise data, highlighting engagement statistics across various 

sectors. 

 



4.2 Social Media 

A. Digital Marketing Strategy and Execution Plan 

i. Plan and strategise social media outreach. 

ii. Identify and recommend specific digital marketing goals. 

iii. Identify key target audiences. 

iv. Assist in establishing year-one benchmarks for digital performance that are substantially 

higher than current benchmarks. 

v. Identify key performance indicators (KPIs) to measure digital performance compared to 

baseline data. 

vi. Recommend specific tactics across channels 

B. Paid Marketing Management 

i. Manage paid search marketing, such as PPC and display ads, to increase web traffic. 

ii. Optimise paid search campaigns. 

iii. Manage search budget and bids. 

iv. Manage paid search competition among industry partners. 

v. Identify opportunities for paid search marketing. 

C. Content Creation: 

i. Create engaging content across various social media channels, including, but not limited to, 

videos, gifs, statics, stickers, and avatars.  

ii. Create a comprehensive content plan for social media channels. 

iii. Plan and implement quarterly campaigns highlighting various impact stories of QCI and its 

boards. 

iv. Develop a video content strategy to leverage new-age content like reels and shorts. 

v. Create platform-based differentiated content to reach out to the right audience. 

vi. Implement paid social media outreach with various key performance indicators (KPIs) like 

reach, engagement, and leads, as may be required. 

vii. Conduct online reputation management and social listening exercise with sentiment 

analysis. 

viii. Track QCI mentions and engaging where relevant. 

ix. Conduct community engagement exercises to increase QCI's visibility and connect with 

relevant stakeholders. 

x. Provide monthly social media reports with clear data depicting engagement stats across 

channels. 

 

4.3 Influencer Engagement 

i. Identify potential influencers across social media platforms and engage them to increase QCI's 

visibility and boost organic conversations around quality. 

ii. Strategically incorporate QCI mentions in influencer content to increase brand awareness and 

reach among target audiences. 

 

4.4 Content Marketing 

i. Develop and execute a comprehensive digital PR strategy highlighting QCI's impact and work 

across various digital channels. 

ii. Create and propagate blogs to showcase QCI's thought leadership in quality and engage with 

audiences on relevant topics. 

iii. Plan and execute vlogs and podcasts to disseminate QCI's message and engage with target 

audiences. 

iv. Develop and execute drip e-mail campaigns to nurture leads and drive conversions. 



v. Create and propagate newsletters and white papers to showcase QCI's impact and work and 

establish thought leadership in the quality space. 

 

4.5 Event Support 

i. Ideate, execute and support various events throughout the year. The events could be 

national and regional. 

ii. The support may include but is not limited to strategising themes, venue scouting, arranging 

transport, caterers, local permissions, etc. 

iii. Ideate and Design various collateral like banners, backdrops, and standees, as may be 

needed for the event 

iv. Provide media and technical support as may be required for the event. 

 

4.6 Branding 

i. Revise QCI's branding language, including logos, as advised and approved by QCI, to ensure 

alignment with the organisation's values and goals. 

ii. Develop creative visualisation and brand imagery, including a brand manifesto, purpose, 

belief, and core communication as per the QCI guidelines. 

iii. Define an overarching marketing communications strategy for QCI and ensure the overall 

marketing communication, offline strategies, and brand positions are communicated to the 

media and interactive agencies of record. 

 

5 Advertising on Electronic Media (Radio & Television), Print Media and Out of Home 

i. Develop and execute a multimedia advertising plan for QCI, including media buying and 

launch.  

ii. Track implementation and ensure compliance. 

iii.  Optimise media and creative elements, manage all media spending and issue a monthly 

spending summary to QCI. 

iv. For TV,  

a. Provide conceptual/developmental work, revisions based on feedback, and internal 

presentations for approval by QCI senior management. 

b. Plan TV spots according to media/property-wise target audience, provide maximum 

reach concerning budget spends.  

c. Identify unique media properties for best exposure based on the final brand budget. 

v. For radio,  

a. Provide conceptual/developmental work, revisions based on feedback, and internal 

presentations for approval by QCI senior management.  

b. Plan Radio spots according to media/property-wise target audience, provide maximum 

reach concerning budget spends.  

c. Identify special media properties for best exposure based on the final brand budget. 

vi. For print,  

a. Conceptualise and execute a robust advertising campaign, identifying national, regional, 

and vernacular newspapers, magazines, and other print media to publish ads. 

b. Ideate and design print advertisements suitable to the messaging and occasion. 

vii. For out-of-home advertising,  

a. Identify high-visibility OOH sites in relevant cities and locations. 

b. Ideate, conceptualise and execute engaging OOH campaigns under the budget approved 

by QCI and maintain and upkeep advertising collaterals. 

 



6 Activation:  

i. Create a comprehensive brand activation plan and a calendar that outlines the various 

mediums that can be utilised to enhance the reach and visibility of QCI. 

ii. Design the activation plan to maximise the potential of various offline mediums to create a 

deeper connection between QCI and its target audience. 

iii.  Conceptualise and execute various campaigns tailored to meet the specific requirements of 

QCI and capitalise on the key festival and tentpole events to amplify the impact of these 

campaigns. 

iv. Identify touchpoints such as retail spaces, malls, corporates, van campaigns, and other 

hotspots relevant to QCI's target audience to ensure maximum reach and penetration.  

v. Particular emphasis shall be placed on educational institutions such as schools and colleges, 

as these institutions serve as a critical platform to engage and educate future decision-makers 

about the concept of Quality. 

vi. Take ownership of the end-to-end planning and execution of all campaigns, ensuring that all 

aspects of the campaign are well-coordinated and aligned with QCI's overall communication 

strategy. 

 

7 Miscellaneous  

i. Coordinate with other agencies to ensure an integrated marketing approach and strategy for 

QCI. 

ii. Study and analyse the markets and audiences for the organisation, as well as the key 

stakeholders 

8 Caution 

The approval of the QCI SPOC shall be obtained before any content is released to any media platforms 

or formats. This approval is necessary to ensure that the content is aligned with the guidelines and 

policies of the QCI and is appropriate for dissemination to the public. 

 

5. Pre-Qualification Criteria 

S. No.  Requirement Supporting Documents 

I.  Technical Capacity 

a. 
 

The applicant should be one of the 
following for at least 5 (five) years 
preceding the bid's submission date. 

 

i. a company registered in India under 
the Companies Act 2013 or any other 
previous Companies Act or, 
 

Certificate of Registration / Incorporation under the 
respective Acts in India and the respective 
Memorandum of Association 

ii. a Limited Liability Partnership 
registered under the LLP Act, 2008 or, 

Certificate of Incorporation of LLP 

iii. a registered Partnership under the 
Indian Partnership Act, 1932  

 

Partnership Deed 

b. The applicant shall have undertaken a 
minimum of 5 (five) similar assignments of 
providing professional services in the area 
of public relations and outreach activities 
in India with Central or State or UT 
government departments/ PSUs/ 

Copy of Completion certificate/ work 
order/Contract/ Letter of Award/ Self-certification 
from Managing Director or equivalent authorised 
signatory for each of the mentioned assignments 
should be submitted. 



 

6. Evaluation Criteria 

S. 
No. 

Criteria 
Maximum 

Score 
Score Parameters 

Supporting 
Documents 

a Profile & Experience of the Applicant Firm 25    

1 Number of years of experience in Public Relations 
and Media in India as of 31-03- 2023 

5 5 yrs to < 10 yrs: 10  
10 yrs to < 15 yrs: 
12  
15 yrs and above 15 

Copy of 
Completion 
certificate/ 
work 
order/Contract/ 
Letter of 
Award/ Self-
certification 
from 
authorised 
signatory  
 

2 Number of Government Clients (Govt. 
Departments /Central, State PSUs /Autonomous 
Bodies) in the last five years from the due date of 
submission of the proposal. 

10 1 to 5 clients: 5  
6 to 10 clients: 7.5 
More than 10 
clients: 15 

3 Submit details of atleast three Large Scale 
completed Projects executed at National/State 
Level. Please note projects considered for pre-
qualification criteria would not be considered 
under this parameter. 

10 5 points per project 

b Profile of proposed resources/team 20    

1 Indicative list of required resources is provided as 
Annexure C. 

 The score allocated 
under this 
subsection will be 
based on the 
balanced 
composition of the 
proposed team, the 
years and relevance 
of their experience 

CV of Proposed 
Resources 

Autonomous Bodies/ Large Private Firms 
with a minimum value of ₹ 5 (five) Cr each, 
during the FY 2020-21, 2021-22 and 2022-
23. 
Minimum 2 (two) assignments out of the 
above five shall be with Central or State or 
UT government departments/ PSUs/ 
Autonomous Bodies. 

c. The applicant should not have been 
debarred or blacklisted by the Central 
Government, State Government, 
Statutory Authority, or Public-Sector 
Undertaking from participating in any 
assignment. 

Non-Blacklisting Undertaking (Annexure-B) 

II.  Financial Capacity 

a.  The applicant shall have an average annual 
turnover of ₹ 25 (twenty-five) Crores per 
annum for any three financial years out of 
the last 5  (five) financial years FY 2018-
19,2019-20, FY 2020-21, FY 2021-22, and 
FY 2022-23 

Turnover Certificate(s) issued by CA or Signed Annual  
Financial Statements stating total revenue during  
each of the 3 (three) financial years. 
 



and their level of 
qualifications. 
 
Team Composition 
(4 points) 
Relevant 
experience (8 
points) 
Qualifications (8 
points) 

c Infrastructure 20    

1 Pan India presence (number of offices in different 
cities including Delhi-NCR) 

10 2 points for each 
city maximum of 10 
points 

Declaration of 
Number of 
Branch Offices 
with Locations 
(Form-3) 

2 Strength of Applicant Organisation  10 101 to 300: 5 
301 to 400: 7 
More than 400: 10 

PF Challan 

d Presentation of a roadmap for management of 
PR of QCI and its Evaluation, which should 
include, but not be limited to: 

35    

1 i. Strategy to enhance awareness and 
disseminate information regarding the various 
policies, activities and schemes within the 
ambit of QCI 

10 Based on the presentation made 
 

ii. Case studies on strategy & execution of 
assignments 

10 

2 Innovation: Originality and uniqueness of 
proposed strategies ,Innovation in media 
planning and buying, Potential for generating 
high impact campaigns 

i. For QCI 

10 

ii. Case Studies 
 

5 

Total 100   

Note:  

a. The agencies registered as MSMEs or as startups with DPIIT are exempted from technical and financial 

capacity requirements of pre-qualification and evaluation criteria. Relevant documentary evidence 

must be submitted if availing of this exemption. 

b. The agencies with a score of 70 and above shall be considered for further evaluation. 

 

7. General Terms and Conditions  

 

7.1 The empanelment shall not confer any right to engagement. The service provider empanelled with 

QCI, as a result of this empanelment process, is not allowed to use the name of QCI, its logo, service 

marks or any document for any purpose without the prior written approval of QCI.  

 

7.2 Ownership of Intellectual Property Rights: QCI will own all the intellectual property resulting from 

services performed under this contract.  



All the rights relating to the Trade Marks and Copy Rights in respect of work generated by the selected 

service provider on behalf of QCI and paid for by QCI shall vest with QCI. All documents, reports, 

information, data etc., collected and prepared by the service provider in connection with the scope 

of work submitted to QCI will be the property of QCI. The service provider shall not be entitled, either 

directly or indirectly, to use the documents and reports given by QCI for carrying out any services with 

any third parties. Without the prior written consent of QCI, the service provider shall not be entitled 

to publish studies or descriptive articles, with or without illustrations or data, in respect of or in 

connection with the performance of services. The pre-existing intellectual property of the service 

provider used in deliverables shall remain vested with the service provider. QCI shall own anything 

developed during the course of the project. The Service provider will submit all source codes, training 

material, and process SOPs to QCI upon completion of the development or termination of this 

contract, whichever is earlier.  

 

7.3 Subcontracting: There must be no further subcontracting without the prior written consent of QCI; 

all human resources deployed by the Service provider shall be on-roll employees of the Service 

provider or must have a direct employment contract with the Service provider. 

 

7.4 Safety and Insurance: Ensuring the safety of the professionals shall be the service provider's 

responsibility. QCI has no obligation or responsibility towards any individual in such cases or 

situations. The service provider must have and maintain valid and enforcement insurance policies for 

public liability, professional indemnity, and worker's compensations required by law. 

 

7.5 Ethics: QCI requires that the applicants participating in the selection process adhere to the highest 

ethical standards, both during and throughout the duration of the empanelment. In pursuance of this 

policy, QCI defines, for the purpose of this paragraph, the terms set forth as applicable to both parties:  

7.5.1 “corrupt practice” means the offering, giving, receiving, or soliciting, directly or indirectly, 

of anything of value (whether in cash or kind) to influence the action of a public official in 

the selection process or Contract execution. 

7.5.2 "fraudulent practice" means a misrepresentation or omission of facts to influence a 

selection process or the execution of a Contract.  

7.5.3 “collusive practices” means a scheme or arrangement between two or more applicants with 

or without the knowledge of QCI, designed to establish prices at artificial, non-competitive 

levels.  

7.5.4 “coercive practices” means harming or threatening to harm, directly or indirectly, persons 

or their property to influence their participation in a procurement process or affect the 

execution of a Contract. QCI will reject a proposal for award if it comes to know that the 

applicant recommended for the award has, directly or through an agent, engaged in 

corrupt, fraudulent, collusive or coercive practices in competing for the contract in 

question; and 

QCI will terminate the contract, if already awarded and will declare the applicant ineligible, either 

indefinitely or for a stipulated time, to be awarded a Contract if at any time it determines that the 

applicant has, directly or through an agent, engaged in corrupt, fraudulent, collusive or coercive 

practices in competing for, or in executing a Contract. 

 

7.6 Conflict of Interest: 

7.6.1 The interested applicants shall furnish an affirmative statement as to the existence of, 

absence of, or potential for conflict of interest on the part of the applicant or any 

prospective subcontractor due to prior, current, or proposed contracts, engagements, or 



affiliations with QCI. Additionally, such disclosure shall address any and all potential 

elements (time frame for service delivery, resource, financial or other) that would adversely 

impact the ability of the applicant to complete the requirements as given in the EOI.  

7.6.2 QCI requires that the service provider provides professional, objective, and impartial advice 

and always holds the QCI's interest paramount, avoids conflicts with other assignments or 

its interests, and acts without any consideration for future work. The service provider shall 

not accept or engage in any assignment that would conflict with its prior or current 

obligations to other clients or that may place it in a position of not being able to carry out 

the assignment in the best interests of the QCI. 

7.6.3 Without limiting the generality of the above, the applicant shall be deemed to have a 

Conflict of Interest affecting the Selection Process if there is a conflict between this and 

other assignments (prospective assignments which may arise by nature of an existing 

arrangement/agreement/empanelment with) of the applicant and any subsidiaries or 

entities controlled by such applicant or having common controlling shareholders. While 

providing services to QCI for this particular assignment, the service provider shall not take 

up any assignment that, by its nature, will conflict with the present assignment. 

7.6.4 If an applicant identifies a potential conflict of interest, they shall disclose to QCI as soon as 

any potential conflict comes to their notice but in no case later than 7 (seven) days from the 

receipt of such proposals and any breach of this obligation of disclosure shall be construed 

as Conflict of Interest. QCI shall, upon being notified by the service provider under this 

Clause, decide whether it wishes to terminate this service or otherwise and convey its 

decision to the service provider within a period not exceeding 15 (fifteen) days. 

 

7.7 Termination of Contract 

7.7.1 Termination for Insolvency 

QCI may at any time terminate the contract by giving written notice without compensation 

to the service provider if the service provider becomes bankrupt or otherwise insolvent, 

provided that such termination will not prejudice or affect any right of insolvent, provided 

that such termination will not prejudice or affect any right of action or remedy which has 

accrued or will accrue thereafter to QCI. 

7.7.2 Termination for Convenience 

QCI may, by written notice sent to the service provider, terminate the contract, in whole or 

part, at any time for its convenience, by giving 15 days' notice. However, the payment shall 

be released to the extent to which the performance of work executed as determined by the 

service provider till the date upon which such termination becomes effective. 

7.7.3 The service provider may terminate this contract, or any particular Services, by giving 15 

days' written notice to QCI if the service provider reasonably determines that the service 

provider can no longer provide the Services under applicable law or professional 

obligations. 

 

7.8 Force Majeure: Neither party shall be held responsible for non-fulfilment of their respective 

obligations due to the exigency of one or more of the force majeure events such as but not limited to 

Acts of God, war, floods, earthquakes, strikes, lockouts, epidemics, pandemics, riots, civil commotion 

etc., provided on the occurrence and cessation of any such events. The affected party thereby shall 

give notice in writing to the other party within one week of such occurrence or cessation. If the force 

majeure conditions continue beyond six months, the parties may then mutually decide about the 

future course of action. 

Force Majeure shall not include: 



7.8.1 Any event which is caused by the negligence or intentional action of a Party or by or of such 

party's agents or employees, nor any event which a diligent Party could reasonably have been 

expected both to take into account at the time of the signing of the contract and avoid or 

overcome with utmost persistent effort in the carrying out of its obligations hereunder. 

7.8.2 Insufficiency of funds or human resources or inability to make any payment required for the 

execution of services under this contract. 

 

7.9 Blacklisting/debarring: QCI reserves the right to cancel the empanelment letter issued and debar the 

service provider if it is discovered that the service provider had produced any false information, 

insolvency of the company or any other ethical ground as deemed fit by giving a seven days prior 

written notice.   

 

7.10 Governing Law and Jurisdiction: All disputes which cannot be settled amicably shall be referred to 

the applicable courts in India, and the parties consent to the jurisdiction of the courts there. 

The contract is governed by and interpreted in accordance with the laws in India.   

 

7.11 Allocation of work post empanelment: The allocation of work post empanelment among all the 

empanelled service providers shall be done by floating limited tender enquiries/nomination basis as 

and when the requirements arise.   

 

7.12 Presentation: As a part of the evaluation of proposals submitted by the applicants, QCI reserves the 

right to seek further information or a presentation from the applicants for evaluation purposes. 

 

7.13 Amendment to EOI: At any time before the last date for receipt of proposals, QCI may, for any reason, 

whether at its own initiative or in response to a clarification requested by a prospective applicant, 

modify the EOI document by an amendment. To provide prospective applicants with reasonable time 

to take the amendment into account in preparing their proposals, QCI may, at its discretion, extend 

the last date for the receipt of proposals and/or make other changes in the requirements set out in 

the EOI. The applicant must visit the QCI website's Tenders Section for any changes or amendments 

in the EOI before submitting their Applications.  

 

7.14 Confidentiality: The applicant(s) must not divulge any confidential information and assure that 

reasonable steps are taken to provide for the safe custody of any confidential information in its 

possession and to prevent unauthorised access thereto or use thereof. The shortlisted applicant(s) 

must not, without the prior written consent of QCI, disclose any confidential information of QCI or 

any government department or relating to any ministry or any other party. In giving written consent 

to the disclosure of confidential information, QCI may impose such conditions as it thinks fit, and the 

applicant must comply with these conditions. The confidentiality clause shall survive for a more 

extended period of one year after the termination of the contract or contract expiry period. The 

selected applicant(s) must sign a mutually agreed Non-Disclosure Agreement (NDA) with QCI. 

 

7.15 During the evaluation, QCI may, at its discretion, ask the respondents for clarifications on their 

proposals. Applicants are required to respond within the time frame prescribed by QCI.   

 

7.16 Bid Validity: The proposals submitted by the applicants shall remain valid for three months after the 

last date (deadline) for submission of proposals prescribed in this document. 

 

7.17 QCI reserves the right to  



(a) reject any / all proposals without assigning any reasons thereof,  

(b) relax or waive any of the conditions stipulated in this EOI document as deemed necessary in the 

best interest of QCI and the objectives of the project without assigning any reasons thereof and  

(c) include any other item(s) in the scope of work at any time after consultation. 

 

7.18 QCI may, at its sole discretion and at any time during the evaluation of the proposal, disqualify any 

respondent if the applicant:   

7.18.1 Submitted the proposal after the response deadline   

7.18.2 Made misleading or false representations in the forms, statements and attachments 

submitted as proof of the eligibility requirements   

7.18.3 Submitted a proposal that is not accompanied by required documentation or is 

nonresponsive, failed to provide clarifications related thereto, when sought   

7.18.4 Submitted more than one proposal   

7.18.5 Submitted a proposal which is not adequately sealed and signed as per requirement.  

7.18.6 Was declared ineligible by the Government of India/State/UT Government for corrupt and 

fraudulent practices. 

  

8. Submission of Proposal 

 

8.1 Documents to be Submitted:  

8.1.1 Note on the understanding of the scope of work 

8.1.2 Description of approach and methodology  

8.1.3 All the necessary documents mentioned in the pre-qualification criteria  

8.1.4 All the necessary documents mentioned in the evaluation criteria 

8.1.5 Form-1  

8.1.6 Form-2  

8.1.7 Form-3 

8.1.8 Form-4 

8.1.9 Form-5 

 

8.2 Interested service providers may send their applications along with the profile and other details inside 

a sealed envelope super-scribing ‘Application for empanelment of media agencies for Public Relations 

and Outreach Activities' to the Deputy Director (Finance & Accounts), Quality Council of India, 

Institution of Engineers Building, 2nd Floor, 2, Bahadur Shah Zafar Marg, New Delhi-110002 latest by 

April 12, 2023, 5 PM. 

 Annexure-A 

Form 1: Application Form  

Date:   

To,  

Deputy Director (Finance & Accounts) 

Quality Council of India  

Institution of Engineers Building, 2nd Floor, 2, Bahadur Shah Zafar Marg, New Delhi-110002 

 

Subject: Empanelment of media agencies for Public Relations and Outreach Activities 

 



Dear Sir/Madam,   

 

Having examined the pre-qualification document indicating the scope of works, I/We submit our proposal with 

all the necessary information and relevant documents for empanelling us with QCI for the Professional Services 

for Public Relations and Outreach activities.   

The proposal is made by me/us on behalf of........................................................... (Company/Firm/Association of 

individuals) in the capacity of ........................... duly authorised to submit the proposal.   

I/We understand that QCI reserves the right to reject any proposal without assigning any reasons. I/We undertake 

that all the information furnished by me/us in the proposal is accurate to the best of me/our knowledge and 

belief. If any of the information is found to be false on subsequent verification, I/We undertake that I/We may be 

excluded from the list of empanelled service providers.  

AUTHORISEDD SIGNATORY   

(Name and Designation)   

Name of Service Provider:  

Address:   

E-mail ID:   

Contact details:   

  



Form-2: Relevant Project Experience  

  

S. No.  Name of 

Project/Engagement  

  Client name  Duration (Period)  Value  

           

           

           

           

           

           

  

 

Form-3: Details of Applicant’s Regional Offices 

 

S. No.  States/UTs    City Address of the regional office 

         

         

         

         

         

         

 

 

 

 

 

 

 

   



Annexure-B 

Form- 4 

Format for Non-Blacklisting Undertaking 

(To be submitted on the Letterhead of the responding firm) 

To, 

Deputy Director (Finance & Accounts), 

Quality Council of India, 

Institution of Engineers Building, 

2nd Floor, 2, Bahadur Shah Zafar Marg, 

New Delhi-110002 

 

Subject: Non-Blacklisting declaration in connection with RFP Ref. No. ______ dated____ for ___________ 

Dear Sir,  

This is to notify you that our Firm/Company/Organisation _____________________________ intends to 

submit the proposal in response to the invitation for Tender Ref. No. ___________ for <>. In accordance with 

the above, we declare that: 

a. We are not involved in any major litigation that may have an impact of affecting or compromising the delivery 

of services as required under this agreement 

b. We are not blacklisted by any Central/ State Government/ agency of Central/ State Government of India or 

any other country in the world/ Public Sector Undertaking/ any Regulatory Authorities in India or any other 

country for any kind of fraudulent activities. 

 

 

Dated this Day of 2023 

(Signature) (In the capacity of) 

Dulyauthorisedd to sign the Proposal Response for and on behalf of: 

(Name and Address of Company) Seal/Stamp of Vendor 

  



Form 5: Details of responding organisations 
 

 

 

 

Section 
No. 

Sr. No. Particular Detail 

I COMPANY PROFILE: 

 1.  
Name of the Organization * 
(As appearing on PAN Card) 

 

 2.  Registered Office Address * 
 
 

 3.  Address for Billing Office & Address *  

  Name of Contact Person *  

  Contact No. *  

  Mobile No.  

  E-mail ID *  

 4.  
Name of Contact Person (Finance & 
Accounts) * 

 

  Contact no.  
 

  Mobile no.  
 

  E-mail ID * 
 

II STATUTORY DETAILS: 

 1.  GST Details: -  

  Whether Registered Assessee (Yes or No)  

  If Yes: -  



 

  

 

  GSTIN Number # *  

  Type of Assessee  

 2.  MSME  

  
Whether Registered under MSME 
(Yes or No) * 

 

  If Yes: -  

  
MSME Registration No. And validity date 
# * 

 

 3.  Permanent Income Tax No. (PAN) # *  

 4.  

1.1 NATURE OF ENTITY: * 

1.2 PROPRIETOR/PARTNERSHIP/ LPP/ 

PRIVATE LIMITED /PUBLIC 

LIMITED/GOVERNMENT  
 

 

 5.  
1.3 WHETHER FUNCTIONING IN A 

SPECIAL ECONOMIC ZONE. (SEZ) 

(YES/ NO) * 

 

III BANK DETAILS: - 

  Name of Bank  

  Address of Bank  

  Bank Account No.  

  IFSC Code  

  
SWIFT CODE (If the party's billing address 
is outside India) 

 



Declaration by Director/ Proprietor/ Partner: 

 

I/We declare that the information furnished above is correct to the best of my/our knowledge/belief. I/We 

undertake to inform you of any change in the above particulars at the earliest. 

   

 

 

Date:       Signature 

Place:       Name & Designation 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Annexure-C 

List of Resources 

S. No. Profile Minimum 
Qualification 

Minimum Experience 

Marks Distribution One mark One mark 

1.  PR Manager Bachelor's degree in 
Communications, 
Journalism, Public 
Relations, Marketing, 
or a related field 

Five years of relevant 
experience 

2. Branding Manager Bachelor's degree in 
marketing, business 
administration, or a 
related field 

Three years of relevant 
experience 

3. Social Media Manager Bachelor's degree in 
marketing, 
communication, public 
relations, journalism, 
or a related field 

Three years of relevant 
experience 

4. Content Writer (Senior) 
 

Bachelor's degree in 
English, journalism, 
communications, or a 
related field 

Three years of 
experience in writing 
press releases, news 
reports, and media briefs 

5. Content Writer (Junior) Bachelor's degree in 
English, journalism, 
communications, or a 
related field 

One year of experience in 
writing content 

6. Electronic Media Coordinator 
 

Bachelor's degree in 
mass communication, 
journalism, media 
studies, or a related 
field 

Three years as 
reporters/input or output 
personnel/ or any 
journalistic role in a 
mainstream broadcast 
news channel 

7. Print Media Coordinator 
 

Bachelor's degree in 
Journalism, Mass 
Communication, 
Marketing, or a related 
field 

Three years as 
reporters/sub-editors/ 
desk editors/editors or 
any journalistic role in a 
mainstream print or 
digital news publication 

8. Digital Media Coordinator 
 

Bachelor's degree in 
Marketing, 
Communications, 
Digital Media, or a 
related field 

One year of experience 
as reporters/ sub-
editors/ desk 
editors/editors or  
any journalistic role in a 
mainstream print or 
digital news publication 

9. Media Monitoring Team 
 

Bachelor's degree in 
media studies, 
journalism, or 

One year of relevant 
experience 



communication would 
be preferable. 

10. Graphic Designer 
 

Bachelor's degree in 
graphic design or a 
related field 

Three years of 
experience in designing 
newspaper print sheets, 
ads, infographics, etc 

*It should be noted that the above list is indicative and the proposed team need not be restricted to the 

annexed list. Prospective applicants are encouraged to recommend a suitable team composition based on 

their comprehension of the project's scope of work. 


